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!"# $%&'()*+ ,+ -. -'-)/0',..,.1 12(3-2
4%/,- 5(46-.7 (88%),.1 5(.+94%)+ - /,:%)+%
5(449.,5-&,(.+ %.:,)(.4%.& )-.1,.1 8)(4
&%2%:,+,(. .%&'()*+; '%3+,&%+; <(4% :,/%(+;
=>=+; 1-4,.1 ? %/95-&,(.-2 +(8&'-)%@

AB>
=%+*&(6
C(3,2%

!CA $%&'()*+ ('.+ ? (6%)-&%+ !CA; DDA
!4%),5-; EFA; G9./-.5% A<-..%2; H% B>; ? EFA
F,24+@ B<,+ 5(22%5&,(. (8 %.&%)&-,.4%.& 3)-./+
6)(/95%+ ? /%2,:%)+ 5(46%22,.1 ? 592&9)-227
)%2%:-.& 5(.&%.& &<-& 5)%-&%+ %.1-1%4%.& ',&<
12(3-2 -9/,%.5%+ -5)(++ 492&,62% 62-&8()4+;
1%.%)-&,.1 :-29% 8() -/:%)&,+%)+ ? -88,2,-&%+@

AB>
=%+*&(6
C(3,2%

!BBI+ ,+ - 6-,/ +93+5),6&,(. +%):,5% 8%-&9),.1
5(.&%.& 8)(4 4-J() .%&'()* +95< -+ A$$; #GK$;
!CA; FLM -./ (&<%)+; ,.529/,.1 3)-./+ ,. - 2,:%
-./ !>L= %.:,)(.4%.&@

BDG
A$$
B$B
!?#

$%'+L$NN
$%'+7N
OG!
D)-:(

AB>

P,+&()7 F(Q G6()&+
R,8%&,4% S%1,(.-2 G6()&+
=,+5(:%)7 A<%//-)
PTB> D2((43%)1
F((/ EFA
E= =,+5(:%)7 !CA
BRA DDA !4%),5-
B%..,+ #GK$
ADG $%'+ !./ 4-.7 (&<%)+
!DA $%'+

G(.7 A)-5*2% /%2,:%)+ 6(692-); -'-)/0',..,.1
B>; 4(:,%+ ? (),1,.-2+@ H,&< .( 2,4,& &( <('
495< 5-. 3% '-&5<%/ -5)(++ -22 /%:,5%+@

G(.7 A)-5*2% AB>
=%+*&(6
C(3,2%

=,+5(:%)7 A(449.,5-&,(.+I UV O@G@ 5-32% ?
+-&%22,&% &%2%:,+,(. .%&'()*+ 5(46),+% (.% (8
&<% 4%/,- ,./9+&)7I+ 4(+& ',/%27 /,+&),39&%/
6()&8(2,(+ (8 3)-./+@ B<% .%&'()*I+ 5(.&%.& ,+
5<-)-5&%),W%/ 37 9.6-)-22%2%/ 6)(/95&,(. :-29%+;
+6%5&-592-) 5,.%4-&(1)-6<7 ? 5(46%22,.1
+&(),%+@

AB>
=%+*&(6
C(3,2%
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#GK$ ,+ - O@G@ 3-+%/ 12(3-2 6-7 &%2%:,+,(. +6()&+NN
5<-..%2 ('.%/ 37 #GK$ E.5@; - J(,.& :%.&9)%

#GK$N
#GK$

AB>
=%+*&(6

('.%/ 37 B<% H-2& =,+.%7 A(46-.7 ? P%-)+& #GK$V C(3,2%
A(449.,5-&,(.+@ #GK$ 6)(:,/%+ 960&(0&<%0 #GK$ A2-++,5
4,.9&% +6()&+ .%'+ 5(:%)-1%; +5()%+; <,1<2,1<&+
? 5(44%.&-)7@

F(Q $%&'()*+ T)(96 6)(/95%+ ? /,+&),39&%+
V " %.&%)&-,.4%.&; +6()&+; 8-5&9-2 ? 4(:,%
5<-..%2+ ,. 2-.19-1%+@

AB>
=%+*&(6
C(3,2%

H-&5< RE># 8-4,27 8),%./27 B> 8() @ 4(@
B)7 ,& FS## 8() /-7+@ $( 5(44,&4%.&@ A-.5%2
-.7&,4%@ T%& U &(6 )-&%/ 5<-..%2+ ,.529/,.1
P-224-)* A<-..%2; T-4% G<(' $%&'()*; B<%
H%-&<%) A<-..%2 ? L9&/(() A<-..%2@ R((*
D-5* 2%&+ 7(9 1( 3-5* ,. &<% 19,/% <(9)+ -./
'-&5< -.7&<,.1 &<-& 6)%:,(9+27 -,)%/@ S%5()/
7(9) 8-:(),&% +<('+ ',&< 9.2,4,&%/ A2(9/ =>S;
H-&5< (:%) U &,&2%+ L. =%4-./@ #-+70&(09+%
B> 19,/%@

AB>

893(B> ,+ - +6()&+05%.&),5 E.&%).%& B> +&)%-4,.1
+%):,5% ',&< &<% '()2/I+ 4(+& 6(692-) 2,:% +6()&+
-./ %.&%)&-,.4%.& 5(.&%.&@ B<% +%):,5% (88%)+
-55%++ &( .-&,(.-2 -./ )%1,(.-2 .%&'()*+ :,- B>+;
&-32%&+; 4(3,2% /%:,5%+; -./ /%+*&(6 5(469&%)+@

fuboTVN%&'()*NN
PTB>
CG$DA
$-& T%(

B$BN
G F N
REF#BEC#
O$E>EGEL$

AB>
=%+*&(6NN
C(3,2%

F9&9)% B(/-7; &<% -/:%)&,+,.1 :,/%( (.0/%4-./
62-&8()4 !>L= ',&< - 6()&8(2,( (8 <9./)%/+
(8 ('.%/ ? (6%)-&%/ 5<-..%2+; +%14%.&%/ ,.&(
+(91<&0-8&%) :%)&,5-2+@ L9) 5-&-2(1 (8 2(.108()4
5(.&%.&; 8)(4 6)%4,94 &( ,./%6%./%.&; ,.529/%+
%Q529+,:% -./ 8,)+&0)9. 4(:,%+ -./ B> +<('+; -./
-)% /,+&),39&%/ 37 /(W%.+ (8 4-J() LBB 62-&8()4+
S(*9; !4-W(. F,)% B>; !662% B>; A(45-+& M8,.,&7

%&5@ &<)(91< - 6,(.%%),.1 &%5<.(2(17 62-&8()4
8() 3(&< 5(.&%.& ('.%)+ -+ '%22 -+ -/:%)&,+%)+
&( 8,./ &<%,) /%+,)%/ -9/,%.5%+; -& +5-2% -22 ,.
(.% 62-5%@

AB>
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! H%-2&< (8 #.&%)&-,.4%.&; ,+ - 2,8%+&72%
-./ %.&%)&-,.4%.& .-&,(.-2 5-32% 5<-..%2@
!H#/%2,:%)+ '<-& %:%)7 !4%),5-. /)%-4+
(8 8)(4 -'%0,.+6,),.1 &)-:%2 /%+&,.-&,(.+
&( (9&)-1%(9+ 5-)+; 8)(4 592,.-)7 /%2,1<&+ &(
-4-W,.1 <(4%+; 2,:% '()2/ 5<-46,(.+<,6 3(Q,.1;
-./ 495< 4()%

AB>

B<% P-224-)* 5<-..%2 ,+ - 6-7 &%2%:,+,(. 5-32%
5<-..%2 ('.%/ 37 5)('. 4%/,-@ P-224-)*+
6)(1)-44,.1 ,+ 3)-./ +-8% &-)1%&,.1 8-4,2,%+
-./ 8%-&9)%+ - 4,W (8 &%2%:,+,(. 4(:,%+ -./
4,.,+%),%+; (),1,.-2+ -./ -5 9,)%/ +%),%+@

AB>

P-667 ,/+@&: %.&%)&-,.+ -./ %/95-&%+ *,/+ (8
-22 -1%+@ 0 ',&< 6(692-) 4(:,%+; +<('+; 49+,5;
+&(),%+; =E ; -./ 4()% P-667*,/+@&: ,+ (.
5(..%5&%/ B> /%:,5%+@ P-667 ,/+@&: %.&%)&-,.+
-./ %/95-&%+ *,/+ (8 -22 -1%+@ P-667*,/+ /%2,:%)+
3)-./ +-8% 5(.&%.& &<-& ,+ 5<(+%. 37 6-)%.&+ -./
*,/+ -5)(++ &<% O@G@ P-667 ,/+ 6-)&.%)+ ',&<
A(4692+%LBB@

AB>

=E ;<(4%039,2/,.1 <(4% ,46)(:%4%.&N5(.&%.&@ &<,+(2/<(9+%@5(4N
8()+-2%37('.%)@5(4NN
1%()1,-42+@5(4

AB>
=%+*&(6NN
C(3,2%

!+ &<% +4-)& B> 4-.98-5&9)%+ 5(.&,.9% &(
1-,. +93+5),3%)+ '<( -)% -55%++ AB> -66+
/,)%5&27 8)(4 &<%,) 62-&8()4+ ,& ,+ 5),&,5-2 &<-&
A(4692+%LBB ,.529/%+ &<,+ ,.:%.&()7 ,. &<%,)
6932,+<%) 4,Q@ RT ,+ (.% (8 &<% 2%-/,.1 +4-)& B>
4-.98-5&9)%+ ,. &<% O@G@ RT )%5%,:%+ ,.:%.&()7
8)(4 - 2-)1% 4-J(),&7 (8 &<% 6932,+<%)+ '<(
<-:% -66+ -./ .%&'()*+ (. RT@ B<,+ ,.529/%+
+93+5),6&,(. -./ !>L= +%):,5%+@ A(4692+%LBB
6-)&.%)+ /,)%5&27 ',&< RT &( 6)(59)% &<,+ 5),&,5-2
AB> ,.:%.&()7@

BDG
A$$
B$B
!?#
P,+&()7N
R,8%&,4%N
=,+5(:%)7NN
PTB>
F((/
E= =,+5(:%)7

$%'+L$NN
$%'+7N
OG!
D)-:(
F(QNG6()&+N
S%1,(.-2 G6()&+NN
A<%//-)N
D2((43%)1
EFAN
!CA

AB>

BRA DDA !4%),5-
B%..,+ #GK$
ADG $%'+ K29+ C()%
!DA $%'+
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!. !4%),5-. 5<-..%2 &<-& ,+ 6-)&7 (8 2,8%&,4%
%.&%)&-,.4%.& '<,5< ,+ - +93+,/,-)7 (8 !?#
.%&'()*+ '<,5< ,+ J(,.&27 ('.%/ 37 P%-)&+ -./
H-2& =,+.%7@ R,8%&,4% 8%-&9)%+ 6)(1)-44,.1 &<-&
*%%6+ '(4%. %.&%)&-,.%/; ,.8()4%/ -./ ,. &(95<
',&< 9-2,&7 +%),%+; (),1,.-2 6)%4,%) 4(:,%+ -./
+6%5,-2+@

AB>

CRD@&: ,+ &<% U RE># +6()&+ +&)%-4,.1
+%):,5% ',&< @ D R,:% >,/%( C,.9&%+ ? UCC"
G93+5),3%)+@ B<% ,.:%.&()7 ,+ 9+%)0,.,&,-&%/;
+(9./ (.; ? 2-)1% 62-7%) ',&< <,1< :,%'0-3,2,&7
+5()%+@

423@&: =%+*&(6

B<% $-&,(.-2 D-+*%&3-22 !++(5,-&,(.I+ 2%-19% -66
8%-&9),.1 -22 $D! &%-4+ 2,:% 1-4%+ -./ +<(92/%)
6)(1)-44,.1 -./ 8%-&9)% +&(),%+@

AB>

$%'+L$ 6)(:,/%+ 59+&(4%)+ ',&< 2,:% ? (.0
/%4-./ 2(5-2 .%'+5-+&+; -+ '%22 -+ 2(5-2 .%'+
52,6+@ R-)1% 62-7%) ,.:%.&()7 5(:%),.1 (:%)
2(5-2 B> +&-&,(.+ 8)(4 G,.52-,) ? U ('.%)+<,6
1)(96+@

.%'+(.@9+ AB>
=%+*&(6
C(3,2%

$%'+7 ,+ - 6)%4,94 L?L 5(.&%.& 5)%-&() 8(59+%/
(. .%'+ ? ,.8()4-&,(.@ $%'+7 AB> 62-&8()4+
K29&(B>; G2,.1B>; M94(; MDLM; !662%B>; S(*9; ?
!4-W(.F,)%@

$%'+7 AB>

B<% $-&,(.-2 P(5*%7 R%-19% ,+ - 6)(8%++,(.-2
,5% <(5*%7 2%-19% ,. $()&< !4%),5-; 59))%.&27
5(46),+,.1 VU &%-4+ 8)(4 &<% O.,&%/ G&-&%+ ?
A-.-/-@ B<% .%&'()* 6)(:,/%+ .%'+; )(+&%)+;
+&-&+; +5<%/92%+; &%-4+; ? :,/%(@

.<2@&: AB>
=%+*&(6NN
C(3,2%

L9&+,/%B> ,+ - /,+&),39&%/ ',/%27 (. %:%)7
+,.12% AB> 62-&8()4@ L9&+,/%B> 8%-&9)%+ (9&/(()
6)(1)-44,.1 (8 /(594%.&-),%+ -./ 4(:,%+@
L9&+,/%B> ,+ 3)-./ +-8% -./ -+6,)-&,(.-2
6)(1)-44,.1@

AB>

K%(62%B> ,+ &<% 8)%% +&)%-4,.1 .%&'()* 8)(4
K%(62% ? #.&%)&-,.4%.& H%%*27@ B<% .%&'()*
6)(:,/%+ 9.2,4,&%/ 892202%.1&< %6,+(/%+@

6%(62%@&: AB>
=%+*&(6
C(3,2%
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! 2%-/,.1 6-,/ +93+5),6&,(. +%):,5% 8%-&9),.1
6)(1)-44,.1 8)(4 !?#; =,+5(:%)7; PTB>; CB>;
A(4%/7 -./ 4-.7 (&<%)+@ K<,2( <-/ 3(&< 2,:%
-./ !>L= 6)(1)-44,.1 -:-,2-32%@

AB>

K29&( B> ,+ -. E.&%).%& B> 62-&8()4 &<-& 5(43,.%+
/,1,&-2 -./ &)-/,&,(.-2 5(.&%.& ,.&( - 8-4,2,-)
&%2%:,+,(. %Q6%),%.5%@ F)(4 7(9) 8-:(),&% B>
+<('+ ? 4(:,%+ &( :,)-2 52,6+; .%'+ -./ 49+,5
:,/%(+; K29&( B> <-+ (:%) U 8)%% P= B>
5<-..%2+ 8() 7(9) %.&%)&-,.4%.&@

AB>

!. LBB+%):,5% (88%),.1 8)%% -/0+966()&%/ +&)%-4,.1
:,/%( (8 8%-&9)%02%.1&< 4(:,%+ -./ '%3,+(/%+@
K(65().82,Q ,+ ,. &<% 5(4%/7;-/:%.&9)%;-5&,(.;G5,0F,;
/)-4- -./ <())() 5-&%1(),%+@ K(65().F2,Q ,+ ',/%27
/,+&),39&%/ (. S(*9; !4-W(. F,)%; !662%; G-4+9.1
-./(&<%) 6(692-) AB>/,+&),39&,(.62-&8()4+@

AB>

S(*9 6)(:,/%+ &<% +,462%+& '-7 &( +&)%-4
%.&%)&-,.4%.& &( 7(9) B>; ',&< 4()% 5<-..%2+
&<-. -.7 (&<%) +&)%-4,.1 62-7%)@ G&)%-4 &(6 8)%%
() 6-,/ 6)(1)-44,.1 8)(4 +%):,5%+ 2,*% $%&82,Q;
!4-W(. K),4% >,/%(; P929; T((12% K2-7; PDL;
GPLHBEC#; KDG; ? (9B93%@ B<(9+-./+ 4()%
5<-..%2+ 8() +6()&+; .%'+; ,.&%).-&,(.-2; ? *,/+
6)(1)-44,.1 629+ 3)(-/5-+& 5<-..%2+ 2,*% !DA;
$DA; ADG; ? FLM@ C-J() 49+,5 +%):,5%+ 2,*%
K-./()-; G6(&,87; ? G,),9+ MC-)% -2+( -:-,2-32%@

G2,.1B> R,8%&,4%
>O=O P,+&()7
ADG !?#
K29&(B> OG!
B93,B> K(65().F2,Q
KDG L>T9,/%
!DA >,*,
FM$(' K29+ C()%

AB>

!+ &<% +4-)& B> 4-.98-5&9)%+ 5(.&,.9% &(
1-,. +93+5),3%)+ '<( -)% -55%++ AB> -66+
/,)%5&27 8)(4 &<%,) 62-&8()4+ ,& ,+ 5),&,5-2 &<-&
A(4692+%LBB ,.529/%+ &<,+ ,.:%.&()7 ,. &<%,)
6932,+<%) 4,Q@ G-4+9.1 ,+ &<% 2-)1%+& +4-)&
B> 4-.98-5&9)%+ ,. &<% O@G@ G-4+9.1 )%5%,:%+
,.:%.&()7 8)(4 - 2-)1% 4-J(),&7 (8 &<% 6932,+<%)+
'<( <-:% -66+ -./ .%&'()*+ (. G-4+9.1@
B<,+ ,.529/%+ +93+5),6&,(. -./ !>L= +%):,5%+@
A(4692+%LBB 6-)&.%)+ /,)%5&27 ',&< G-4+9.1 &(
6)(59)% &<,+ 5),&,5-2 AB>,.:%.&()7@

BDG $%'+L$
A$$ $%'+7
B$B OG!
!?# D)-:(
P,+&()7 F(Q G6()&+
R,8%&,4% S%1,(.-2 G6()&+
=,+5(:%)7 A<%//-)
PTB> D2((43%)1
F((/ EFA
E= =,+5(:%)7 !CA
BRA DDA !4%),5-
B%..,+ #GK$
ADG $%'+ K29+ C()% NN
!DA $%'+

AB>
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AB>

!/),+% ,+ &<% .%Q& 1%.%)-&,(. B> 5(46-.7@ B<,.*
8)%% $%&82,Q@ B<%7 -)% &<% 2%-/,.1 5(..%5&%/ B>
4(.%&,W-&,(. ? 5(.&%.& /,+&),39&,(. 8()5% ,. &<%
)-6,/27 1)(',.1 A(..%5&%/ B>4-)*%&@

!"#$%&'() *(&+)%,-%./ 0,, 1 !$2-3.)4 *(5%+(

We take local over-the-air broadcast streams and

deliver them to popular streaming destinations

like CBS All Access, Hulu, Amazon, fuboTV, NFL

and many others. Our technology reaches 99

percent of the US population across 209markets,

representing more than 400 stations and all

major networks including CBS, ABC, FOX, NBC

and the CW.Synbak partners with CompulseOTT

to deliver ads from some of Syncbak partners via

theCompulseOTTplatform.

B93,@&: AB>
=%+*&(6
C(3,2%

G2,.1 B> ,+ &<% 8,)+& &)9% E.&%).%&0/%2,:%)%/
-2&%).-&,:% &( &)-/,&,(.-2 5-32% ? +-&%22,&% B>;
6)(:,/,.1 2,:% 5<-..%2+ 8)(4 #GK$; !CA; B$B;
A$$ ? =,+.%7; -+ '%22 -+ +(4% (.0/%4-./
5(.&%.&; 8() 8-) 2%++ &<-. +&-./-)/ 6-7 B>
6-5*-1%+; ',&< .( 5(.&)-5& () 5(44,&4%.&@
E& '()*+ -.7'<%)% ,. &<% O@G@ ',&< - +&-32%
3)(-/3-./ E.&%).%& 5(..%5&,(.; ? :,/%( 9-2,&7
,+ 4(+&27 ,./,+&,.19,+<-32% 8)(4 5-32% B>@ G2,.1
,+ -:-,2-32% (. - ',/% )-.1% (8 /%:,5%+ ,.529/,.1
S(*9; !4-W(. F,)% B>; !./)(,/; ,LG; ? C-5 ? KA
5(469&%)+@

/,+<-.7'<%)%@5(4 AB>
=%+*&(6
C(3,2%

!"#$%&
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678 !"#$9 :04(&/;< 7/.(- 2= >-?>:
8$$ >$> 30@(*0A( 2&/A/ B"6 C!>
DE>: 2,,<$(*+,-. >-/F(& 8G/;;(& E/&/F010,; C-/F, $/*0,;/&
8,A(<)8(;*-/& >C" 6="H>: 2I=J 2"K E(,L-/MG04
8/-*,,; $(*+,-. CC86A(-04/ $(+1) $C8J 2"% $/* E(,N0&<
6<?&* "+0A 2-((@,-A 8G(<</- 2I="M,-*1 $C8" B;0F010,;
D01*,-) O28 C&,,AP(-L >F '(L0,;/&J $ 2== B;07/1
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!"#$%&'() *(&+)%,-%./ 0,, 1!$2-3.)4 *(5%+(

B9).%) ,+ - 12(3-2 %.&%)&-,.4%.&; +6()&+ ?
.%'+ 5(46-.7 &<-& 5)%-&%+ 6)%4,94 5(.&%.&
? /%2,:%)+ %Q5%6&,(.-2 %Q6%),%.5%+ &( 8-.+
'<%.%:%) ? '<%)%:%) &<%7 5(.+94% 5(.&%.&@
B<%+% %88()&+ -)% 89%2%/ 37 /-&- /),:%. ,.+,1<&+
? ,./9+&)7 2%-/,.1 &%5<.(2(17@

A$$
B9).%)NA2-++,5N
C(:,%+

A-)&((.N
$%&'()*

D((4%)-.1

!/92& G',4NN

B)9B>

BDG

AB>
=%+*&(6
C(3,2%

>,-5(4 ,+ <(4% &( &<% '()2/+ 6)%4,%)
%.&%)&-,.4%.& 3)-./+ &<-& 5(..%5& ',&< -9/,%.5%+
&<)(91< 5(46%22,.1 5(.&%.& -5)(++ &%2%:,+,(.;
4(&,(. 6,5&9)%; (.2,.% ? 4(3,2% 62-&8()4+ ,. (:%)
U 5(9.&),%+ ? &%)),&(),%+@

>PUN

CB>

A(4%/7NN
A%.&)-2

G6,*%NN

D#B

$,5*%2(/%(.

AB>
=%+*&(6
C(3,2%

61 *G( 1A/-* >: A/;?@/4*?-(1 4,;*0;?( *, L/0; BDG $%'+L$ AB>
1?P14-0P(-1 +G, /-( /44(11 8>: /MM1 <0-(4*&) @-,A A$$ $%'+7
*G(0- M&/*@,-A1 0* 01 4-0*04/& *G/* 8,AM?&1(I>> 0;4&?<(1 B$B OG!
*G01 0;F(;*,-) 0; *G(0- M?P&01G(- A0 H :0 0, 01 ,;( ,@ !?# D)-:(
*G( &(/<0;L 1A/-* >: A/;?@/4*?-(1 0; *G( BH"H /;< P,+&()7 F(Q G6()&+
*G( &(/<0;L 1(* 1,&< /* *G( &/-L(1* -(*/0&(- 0; *G( BH"H

N/&&A/-*H :0 0, -(4(0F(1 0;F(;*,-) @-,A / &/-L(
A/ ,-0*) ,@ *G( M?P&01G(-1 +G, G/F( /MM1 /;< ;(*+,-.1
,; :0 0,H >G01 0;4&?<(1 1?P14-0M*0,; /;< 6:IQ 1(-F04(1H
8,AM?&1(I>> M/-*;(-1 <0-(4*&) +0*G :0 0, *, M-,4?-(
*G01 4-0*04/& 8>: 0;F(;*,-)H

R,8%&,4%N
=,+5(:%)7NN
PTB>
F((/
E= =,+5(:%)7NN
BRA

S%1,(.-2 G6()&+NN
A<%//-)N
D2((43%)1
EFAN
!CA
DDA !4%),5-

B%..,+ #GK$
ADG $%'+ K29+ C()%
!DA $%'+

M94( ,+ - G4-)& B> -66 -11)%1-&,.1 <,1< 9-2,&7
:,/%( ,.:%.&()7 8)(4 (:%) 3)(-/5-+&%)+ ?
6)%4,94 /,1,&-2 6932,+<%)+@ M94( 6)(:,/%+ <,1<
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Amazon Streaming TV ads allow advertisers to reach 
and connect to unique audiences at scale. Advertisers 
can reach over 120MM unduplicated US viewers of 
streaming TV content when they advertise with Amazon 
Ads.8 We help you connect with audiences that are 
becoming harder to reach with linear TV.
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Hulu is the leading and most comprehensive 
all-in-one premium streaming service that offers 
an expansive slate of live and on-demand 
entertainment, both in and outside the home, 
through a wide array of subscription options that 
give consumers ultimate control over their 
viewing experience. 


